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B-2620 Hemiksem (Belgium)
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Wolf Qil Corporation is an independent lubricants company founded in 1955, which
over the years grew out to be a major player in its industry.

Years of experience are at the service of the customers, providing them with
the highest level of service in the lubricants market. The range of services goes
from product elaboration, over blending and packaging until distribution to the final

customers.
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The proximity of the port of Antwerp and its vast road network are a major
asset in delivering products efficiently over the world. The key success factor of
Wolf Oil Corporation is its flexibility to adapt to the client needs. By carrying
out successfully this strategy the company managed to increase significantly its

production volume over the last years.
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supplied goods.

mt‘ : - and experience, in order to successfully develop their marketing activities.

The competitive advantage of Wolf Qil Corporation was achieved by offering clients
the most complete package of services as possible. This includes the product
elaboration according to international specifications, the manufacturing of the

lubricants and the filling in the desired packaging, as well as an appropriate logistics

All these activities, a thorough quality control included, are grouped on the same

site, which can only increase the flexibility of the company and the quality of the

The customers’ portfolio consists of spare part distributors, car manufacturers,
car maintenance centres, specialised ‘private label’ operators and distributors of

the Wolf and Champion brands. Customers can rely on the necessary know-how



The basic idea of Wolf Oil Corporation is its customer orientation and flexibility.
A complete understanding of the customer’s needs and the perfect coordination
between the production process and the marketing process lead to a successful
product launch.

The client can rely on a broad technical support in the field of product selection,

application and after-sales service.
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A modern and adapted production unit, where fully automated mixing and filling
lines go hand in hand with manual installations, are a guarantee for an optimal

processing of the customer’s specific wishes.




The personal approach, and the fact that the customer is central, are an essential

second part of the philosophy of Wolf Oil Corporation. As a result, very large
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international organisations, as well as smaller local enterprises can count on the

same level of support to develop their sales activities in an optimal way.
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An experienced team can help the customer in the field of product development,
distribution, export and after-sales service. This is only possible through a perfect
relation between customer and supplier, based on mutual trust. Customers in

more than 50 countries all over the world are the best proof of this strategy.



It goes without saying that full attention is put on guality care, environment and
safety. Wolf Oil Corporation was one of the first companies in the lubricants industry

to be certified to the international ISO S002 standard. Meanwhile, the company

obtained the ISO-certificate for the 9001 :2000 norm.
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All regulations concerning environment and safety are carefully monitored.
If required, customers can be advised in the field of transportation, product safety

data sheets and labelling.



